





Elements of Design

The fundamental
building blocks of all
graphic design.

e Color

* Line

* Shape

* Texture
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e Color l A

* The element of art that is produced when light strikes a specific
object. Consists of three aspects: hue, saturation, and brightness.
* Hue

* The appearance of a color without adding black or white, such as
Red, Blue, or Green.



* Hue
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* Particular colors in a design can communicate certain moods and feelings to the audience.

* Watch this video on Color Theorv.

WHITE - innocence, purity,
faith 6



https://www.youtube.com/watch?v=zaDXa4FLnmw&feature=youtu.be

e Saturation
e How intense a color is.

Less saturated with the
purple hue.

More saturated with the
purple hue.

* Brightness

* How bright a color is.
Increased by adding white to

a color or decreased by
adding black.

——————

Bright Green (white
added to a green hue).

Dark Green (black added
to green hue).



e Color Scheme
* Colors used together in a
design.
* Complementary Colors

e Colors that are across from
each other on the color wheel.

Yellow

complementary

complementary

\J
complementary



Color Schemes

* The purposeful selection of colors for use in
design.

e Sets a mood, attracts attention, or makes a
statement.

* Color can be your most powerful design
element if you learn to use it effectively.

* Color schemes usually are only 2 or 3 colors.




gy Surf Brothers
\\‘ 7 o

10

THE ENDLESS SUMMER



ONLY 4.99$

11




Product Features

FIGHTS ODORS

REMOVES TOUGH STAINS
DISINFECTION & STERILIZATION
REMOVE HARD WATER RINGS




SPLIT COMPLEMENTARY COLORS

MARDI GRAS

Lorem ipsum dolor sitamet, consectetur adipiscing elit, sed do
eiusmod tempor incididunt ut labore et dolore magna aliqua.

Utenim ad minim veniam.
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TRIADIC COLORS

Savethe [)ate

TOGETHER WITH QUR PARENTS

- Sophie Paker
Sop 2

()(wm 5[5%

INVITE YOU TO OUR WEDDING

\

16



!

17



LENS upP TO18HRS
ety OF MOISTURIZING

COMFORT
=

No.1 Doctor recommended brand

UPGRADE MOISTURIZING, ALL DAY COMFORT!

18




THE ENDLESS SUMMER



\

ANNUAL
REPORT

2016
2017

LOPEM Bl DOLO
Sl A
s

l ez

Lz
ATiCiECi

20



21



e Lines

* A point that moves throughout a design.

* Types of Lines

* Horizontal: Moves the eye side to side in
the design

* Vertical: Moves the eye up and down in the

design
* Diagonal: Adds interest to a design
* Curved: Adds softness to a design
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* The form of an object.
 When lines enclose a space.

* Can be used to help identify objects:
* Example : circle = sun, oval = egg

* Three basic shape types:

Triangle
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Design using SHAPES
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Design using SHAPES
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esign using SHAPES
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* Texture

* The illusion of a three-dimensional physical surface (tactile)
created by shapes, lines, and shadows.
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* Principles of Design
* A set of rules and standards that when followed, create visually
appealing designs.
* Proportion
* Balance
Rhythm
Unity/Harmony
Emphasis
Contrast
White Space



* Proportion

* The relationship between components in a design or between one
component and the entire design.



* Balance
* The way in which visual elements are positioned in a design.

* Tyles of Balance
* Formal Balance
* Informal Balance
e Radial Balance
* All Over Balance



BALANCE

Informal Balance Formal Balance

* Also known as * Also known as symmetrical
asymmetrical balance. balance.

* Both sides of the design are * Design is exactly equal on
not equal, but are still both sides.

balanced.
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Design using Formal BALANCE
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What kind of balance?

SEMI-
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Yasha Rubin, owner
328-555-5328
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452 Benning Avenue
La Cresta, California 90082
www.yashas.com




* Rhythm
* The suggestion of movement within a design.

* Types of Rhythm
* Regular
* Random
* Progressive
* Flowing
 Alternative



Regular: contains repetition of the same Random: contains repeating elements
pattern in a row. without a specified order or arrangement.




Progressive: contains repeating elements in a pattern that
change either in size or color as they repeat.

HINN




Rhythm

Flowing: contains curved or Alternative: contains a repetition
circular elements that give the art  of two or more components that
movement are used interchangeably.

b
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Design using RHYTHM
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* Find and list the items/colors/layout on these pages that are repeated.

* What do they do for the pages?

A Hack and Tack course offers an integrated riding
scheme foradvanced, intermediate and beginner

arem ipsum dolor s

amet, consecteluer adi
piscing elit, sed diam
nonuinmy nibh evismod
neidun utlaoreet dulore iagii

aliquam erat volutpat. Ut wisi
enim ad minim veniam. quis
nostrud exerei tauon ulameorper
suscipit lobortis nisl ut aliquip ex
ea commodo consequat,

Duis autem vel eum iriure dolor
inhendreritin vulputate velitesse
molestie consequat, vel iflum
dolote eu teugiat nulla lacilisis at
VEIO eros el accumsan et justo
udio diguissim qui blandit
praesent luptatum zzril delenit
augue duis dolore te feugaltnulla
facilisi. Lorem ipsu
amet, consectetuer adi
seddiam nonummy i
tincidunt utlaoreet dolore magna
aliquam crat volutpat. U1 wisi
enim ad minim veniam, quis
nosuud exerci tation ullamcorper
suscipit Iobortis nisl utaliquip ex
ea commodo consequa auten scl
cumt.

For further information
telephone

(800) 666-4569

Hack and Tack Level 2 Intermediate program
for riders wishing to improve their skills

orem ipsum dolor sit
amet, consectetuer adi
piscing elit. sed diam
nonummy nibh euismod

unciduntutlaoreet dolore magna
aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis
nostrud exerci tation ullamcorper

aliquam erat volutpat. Ut wisi
enim ad minim veniam, quis
nostrud exerci tation ullam
corper suscipit lobortis nisl ut
aliquip ex iriure

Dolor in hendreo vulputate
velitesse molestie consequat, vel
illum dolore eu feugiat nulla

€a commodo consequat.

Duis autem vel eum iriure
dolor in hendrerit in vulputatc
velit esse molestic consequat, vl
illum dolore eu feugiat nulla
facilisis at vero eros et accumsan
ctiustoodiodignissim qui blandit
pracsent luptatum zzril delenit
augue duis dolore facilisi.

Lorem ipsum dolor sit amet.
consecteuer adipiscing elit, sed
diam nonummy nibh cuismod
tincidunt utlaoreetdoloremagna

et iusto odio dignissim iriure
dolor in hendrerit in vulputate
velitesse molestie consequat, vel
illum dolore cu feugiat nulla
facilisis at vera eros et accumsan
etiusto odio

Dignissim qu bland praesent
luptatum zzril delenitaugue duis
dolore te feugait nulla facilis:
Nam liber tempor cum soluta
nobis eleifend option congue
nihil imperdiet doming id quod
mazim placerat facer possim




Emphasis
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* The component of a
attention.

* Emphasis



Which has the strongest center of interest?
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FOR SALE

430 S. Church

$435,000 Well maintained charming home
in desirable area. Features indude newly re-
finished hardwood floors, updated bathroom,
and a spacious backyard. Perfect for a small
family looking for a place to call home. Close
to new schoal, restaurants, and shopping.
This home is immaculate. Motivated seller!
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* Unity/Harmony
* Creating a pleasing design by following the principles of design.
Everything belongs.
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Design using UNITY/HARMONY
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Contrast

N RAY

ON

- Types of Contrast RP\S
yres ol Contrast ey SONSe

* Color Contrast )

* Color Intensity Contrast
* Size and Shape Contrast

e Contrast

* Creating impact by having purposefully
different components in a design.




Tonal Contrast (light and dark) Color Contrast Color Intensity Contrast

Size Contrast Shape Contrast




* What makes this page
exciting?

* What elements create
contrast in this layout?

e How does this affect the
viewer?

%

of fake goods is foolwear.
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White Space

* White Space

* The absence of text or
graphics in a design;
visual breathing room for
the eye; helps avoid
overcrowding and creates
natural flow.




* White space provides visual
breathing room for the eye.

* Add white space to make a
page less cramped, confusing,
or overwhelming.

WHITE SPACE

* An important principle of
design missing from the page
layouts of many novices is
'nothing' or white space.




White Space is Your Friend

* It breaks up text and graphics.

* White space is the area of the page that does not contain text or

graphics, such as the margins or the space in between columns called
the gutter.

* A page should not be so crammed full of text that it's a mass of
illegible type.

* If you squint at the page and it seems like a homogenous gray blob,
you probably have not used white space effectively.
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RGB
* Add white space to make a page less cramped, confusing,

or overwhelming.







Rules of Composition

* Rules of Composition

* Established rules for setting up a
photograph so that it is visually
appealing.

* Rule of Thirds

e composition guideline that places
your subject in the left or right third
of an image, leaving the other two
thirds more open.




Rules of Composition

e Z-Pattern * Leading Lines
* How people read left to right * Lines in a design or
and top to bottom (in English). photograph that direct the
For desigh purposes this creates viewer where to look.

flow and visual hierarchy.

Z-Pattern




Rules of Composition

* Focal Point * Framing
* The focus on a design or * Placing objects inside of a
photograph. What should the “frame”. Used in photography

viewer look at first. to highlight the subject.




Rules of Composition

* Visual Hierarchy
* The design process of

directing the viewer where to

look and what order to look
at a design in.

BEFORE

roximit

* Gestalt Principle

* How humans perceive grouped
objects and patterns. Used to
create aesthetically pleasing and
easy to understand designs.

"
I
-






Digital Graphics

* Digital Graphics
* Images or drawings or art created using a computer and software.
* Bitmap Graphics
* Also known as Raster Graphics, these are images made up of
individual pixels. They lose clarity as they are enlarged.

* Vector Graphics

* Graphics made up of points and lines using mathematical
formulas. Can be scaled without losing clarity.



BITMAP V5. VECTOR GRAPHICS Q * Q

Bitmap/Raster Vector

* Use square pixels * Use mathematical formulas
arranged in a grid that to define lines, points,
have assigned colors. curves, and other

attributes.
 Small file size.

. * Do not lose clarity whe
viewed up close or zoor
in.

* Best type of graphic for
printing in large scale.

RASTER VECTOR

* Usually larger file size.

* Lose clarity when
viewed up close or
zoomed in.

* Also referred to as
Raster Graphics.




* Resolution

* How many pixels are in an image usually defined in Pixels Per Inch
or Dots Per Inch.

Low Resolution
* Blurry in appearance.

 Relatively small file size.
High Resolution

* Very clear in appearance.

Picture created and Picture created at a

. . . printed at a high fow resolution of 72
¢ Re I at|Ve Iy | d rge fl | e Slze. resolution of 350 dpi. dpi will cause the
image to be jaggy

and not crisp.



* EXxposure
* How much light is used when taking a photograph.

* Sharpness
* The clarity of detail in a photograph.



e Color Modes

* How different components of a color are combined or subtracted
to create color. Examples: RGB, CMYK, Grayscale.

* Color Depth
* How many colors an individual pixel can display.



COLOR MODES

* Black & White - uses only true black
and true white.

* Grayscale - uses true black, true
white, and all shades of gray in
between.

* True Color - all possible color
combinations.

* RGB (Red, Green, Blue) - optimized
for viewing on a screen.

* CMYK (Cyan, Yellow, Magenta, Black)
- optimized for prmtlng purposes.




* The number of distinct
colors a graphic is |
capable of displaying. -

* Related to color mode: -

e Black & White

* Indexed Color (256
colors)

* True Color (16.7 million
colors)




 What factors can affect the
decision to use RGB or CMYK when
creating a graphic?

 Why would designers prefer to use
true color for high resolution
photos?




* Typography

* The art and technique of how and why text is displayed.

* Readability
* How easy it is to read text.

* Font Families
* Different fonts that share similar features within one typeface.



This is the Bodoni typetace.
This 15 Bodomt Poster Compressed.
This 1s Bodoni Condensed.

T'his is Bodoni Italic. o |
This is Bodoni Bold. This Is the Arial typeface.

This is Bodoni Black. NS IsAral Narrow.
This is Arial Italic.
This i1s Arial Bold.
This is Arial Black.



e A font with a special projection at
the end / edges of letters.

Serif
[
S a n s e rl f SRR e Fonts without a special projection
at the end / edges of letters.
®
@ ge O r a t 1 V g _ e A font with pictorial and not text
Ornamental/Decorative
characters.
W‘ ¢
e A font that is made entirely of
A ‘ Symbols
- . symbols.

e A font that mimics cursive
handwriting.




Lorem ipsum dolor sit amet, consectetur adipiscing

T o ru h elit. Donec at arcu ipsum. Suspendisse vitae}
yp g p y condimentum libero. Praesent ac diam aliquam,

varius urna non, ullamcorper nibh. Sed orci justo,

tempus cursus facilisis at, consequat eget ex.

¢ Leading Nullam vitae eleifend dolor.
. . 24 pt Leadin
 Vertical space between lines of text. Al 125t
* Tracking
* Horizontal space between all of the Here is an example of tracking,
letters in a body of text. Standard Tracking
° Kerning Bodoni, 20 pt
e Space between two individual : .
Cﬁ aracters. . Here1sanexampl_e of tracking,,
. -100 Tracking
e Baseline Bodoni, 20 pt

. 'tI;hF line on which letters sit or dip
elow. .
For Waiter Vernon.

U

Unkerned
Bodoni, 62



Leading is the space between lines of _
text, what we often call line spacing.

Tracking is the space between letters v\
in a line which is sometimes called Trackh
character spacing. 5

Kerning is the space between a pair of
letters. .
Kerning of

i andr

86



STRAT | FrcATION
EST.1069

LOREM IPSUM DOLOR
SIT AMET CONSECTETUR
ADIPISICING

olor sit amet olor sit am olor sit am
consectetu consectetu consectetu
do eiusm do eiusmodt do eius

T
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Design using TYP

FUTUR

“Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut
enim ad minim veniam, quis
nostrud exercitation ullamco
laboris nisi ut aliquip ex ea
commodo consequat. Duis aute
irure dolor in reprehenderit in
voluptate velit esse cillum dolore
eu fugiat nulla pariatur.
Excepteur sint occaecat EEEEEESE®N
cupidatat non proident, sunt in -

culpa qui officia deserunt mollit
anim id est laborum."

“Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed
do eiusmod tempor incididunt ut
labore et dolore magna aliqua. Ut

89



* How does adjusting the spacing of
two adjacent letters differ than
adjusting the spacing horizontal (side
to side) between the characters?

 Why would designers prefer to use
fonts with serifs on printed material?




